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Bachelors of Commerce Program

e B.Com is a three-year degree undergraduate program with an option to opt for B.Com (Honors) in
fourth year with/without research electives.

e The program is structured into Six semesters, with each academic year comprising two semesters.

e After Fourth semester a 30 Day industrial internship or live project work in collaboration with
industry partners is carried by the student and is mandatory.

e The program follows the outcome-based education (OBE) model to ensure academic quality and
industry relevance.

e The curriculum design includes core courses, electives, skill development modules, vocational
courses, internships, and project-based learning.

e Credit distribution shall be in alignment with UGC norms.

e The program shall emphasize interdisciplinary learning, entrepreneurial development, and value-
based business education.

Programme Outcomes (POs) —

PO1. Upon completion of the B.Com pro grani, the individual must demonstrate maturity, professionalism
and team working skills.

PO2.Upon completion of the B.Com program the students will have general idea of operations in business.

PO3.Upon completion of the B.Com program, the individual will have specialized skills to deal with area
specific issues of concern.

PO4.Upon completion of the B.Com program, the individual will be able to apply technological knowhow
for business advancements.

PO5.Upon completion of the B.Com program, the individual will be capable of analyzing, investigating and
solving critical business issues.

Program Specific Outcomes (PSOs)-

PSO-1: Develop business solutions through analytical and problem-solving skills. (Level 3,4)

PSO-2: Apply fundamental knowledge of accounting, finance, economics, auditing, business laws, and
entrepreneurship in dynamic business world. (Level 2, 3)

PSO-3: Create and analyse business reports using clear communication, following ethical accounting practices.
(Level 4,6)

Academic and Pedagogical Statements

1. The teaching methodology shall include lectures, case studies, role plays, group discussions,
simulation games, industrial visits, and technology-enabled learning.
2 Continuous Internal Evaluation (CIE) and End Semester Evaluation (ESE) shall be adopted in the

ratio of 40:60 for each subject.
3. Assessment shall be aligned with Bloom’s Taxonomy and will involve rubrics-based evaluation,

including knowledge, application, analysis, and creation.’
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. Students shall be encouraged to pursue MOOC/SWAY AM/NPTEL online certification courses and
may earn credits through the Academic Bank of Credits (ABC) framework.

. A dedicated Entrepreneurship Development Cell (EDC) and Incubation Centre shall support student
startups and innovations.

. The curriculum shall integrate modules on ethics, corporate social responsibility, gender
sensitization, and environmental sustainability.

. A strong Industry-Academia Interface shall be maintained through guest lectures, live projects,
industrial training, and expert mentoring.
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Three Years (6 Semester) CBCS Programme

B.Com Second Semester
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B.Com: Semester II

Session B.Com -2025-2029
Class B.Com

Semester Second

Title of the Paper Cost Accounting
Category (Major)
Compulsory/ Optional Compulsory

Paper Code B.Com-201
Maximum Marks 100

Internal/ External 30/70

Learning Objectives:

This course will familiarize the students with the basic concepts of cost and various methods
and techniques of costing as a separate system of accounting.

Course Outcomes: On completion of the course the students will be able to:

COla: Equip with basic knowledge of cost accounting.

CO1b: Apply various techniques of inventory, material and labour cost management.
CO2: Demonstrate cost sheet preparation for business tenders.

CO3: Understanding of process costing and reconciliation of cost accounting with financial
Statements.

CO4: Acquire knowledge about operating and job costing methods.

PO-CO-PSO Matrix
Course Outcomes PO1 PO2 PO3 PO4 PO5 | PSO1 | PSO2
COla 2 3 2 2 2 1 2
CO1b 2 3 2 3 2 1 3
CO2 3 2 1 2 2 2 2
CO3 3 2 1 3 - 3 2
CO4 3 2 | 2 3 2
Course Mapping:
Local Regional National Global
Y Y Y Y
Professional Gender Human Values Environment &
Ethics Sustainability
Y N N Y




Employability | Entrepreneurship Skill
Development

Y Y Y

Unit -1 Principle of Best Utilization of Resources in Ancient Indian Tradition. Product
costing in ancient business and economic models. Relationship between business
ethics and cost control. Meaning, Scope and Advantages of Cost Accounting.
Difference between Cost Accounting and Financial Accounting. Cost Accounting
vs Standard Costing. Records and Accounting Auditing Rules.

Activity — Industry Visit: Students may be taken on a tour of various industries
where they can understand real-world production processes, cost control, and
financial management.

Unit 2 Material Costing: Procurement of materials, Inventory Management and Control,
Inventory Accounting, EOQ, Price Method (FIFO, LIFO, HIFO, Average Cost
Method), Inflation Price Method, Slow and Non-moving Stock, Treatment of
Losses, Scrap, Spoilage, Defective and Normal-Abnormal Wastage.
Activity — Cost Analysis Project: Students may be asked to work on financial
documents of a real company to analyze and evaluate various costs.

Unit 3 Labour Costing: Accounting and control of labour cost, Time Keeping, Time
Booking and Payroll, Overtime, Idle Time, Labour Turnover and Fringe Benefits,
Employee Cost Reporting, Methods of Wage Payments and Incentive Schemes —
Halsey, Rowan, Taylor.

Activity — Introduction Presentations: Students may be assigned tasks to give
presentations on various costing techniques, analyzing data of a minimal
organization.

Unit 4 Overhead Expenses and Unit Costing: Classification, allocation and absorption
of overhead expenses. Under and Over Absorption. Capacity Level of Cost,
Treatment of Certain Items in Costing (Interest on Capital, Packaging Expenses,
Bad Debts, Research and Development Expenses). Calculation of unit costing and
preparation of Cost Sheet. Job Costing.

Activity — Interview: Interviews may be conducted with industry experts wherein
students can interact with them on costing and related issues.

Unit 5 Contract Costing: Contract Costing, Sub Contract Costing, Process Costing
(excluding Process Losses), Joint and By-products.

Operating Cost Accounting: Transportation and Hotel Service Costing, Integral
and Non-integral Cost Accounting, Reconciliation of Cost Accounting Records

with Financial Accounts.
Activity — Cost/Profit Analysis: Study of different types of transportation and

hotel services.

Course Evaluation Criteria:

Instruments Marks
Mid Term Examination 15
Assignment 1 3
Assignment 2 3
Assignment 3 3




Class Participation (Skill Development) 6

Total Marks- Internal Examination 30
Suggested readings:
1. Jain & Narang, Kalyani Publishers New Delhi
2. Lal, Jawahar and Seema Srivastava, Cost Accounting, McGraw Hill Publishing Co.,
New Delhi.
3. Nigam, B.M. Lall and I.C. Jain, Cost Accounting, Principles and Practice, Prentice Hall
of India, New Delhi.
4, Arora M.N., Cost Accounting, Principles and Practice, Vikas New Delhi.
5. Maheshwari S.N., Advance Problems and Solutions in cost accounting: Sultan
Chand,New Delhi
6. Agrawal M.L. S.B. Agra Cost Accounting
Note: Latest edition of text book may be used.



B.Com: Semester 11

Session 2025-2029
Class B.Com
Semester Second

Title of the Paper Business Law
Category Major
Compulsory/ Optional Compulsory
Paper Code B.Com -202
Maximum Marks 100

Internal/ External 30/70

Course Outcomes:

COla Understand the meaning and gssenti_als of contract and the different ways of
performance and remedies available in case of breach of contract

CO1b Learn abput 'Indemnity Guarantee and Bailment also learn about the creation
and termination of the contract of agency

Cco2 Generate awareness of law related to sales of goods and the unpaid seller and
rights, Duties of Buyer and Seller

CO3 D_eyelop t'he g?proach towa_lrds partnership firm and how to dissolved a firm and
Limited liability Partnership ,
Understand and analyze the different provision related to

CO4 negotiable instruments, Dishonor of Cheque and Company
formation and management

PO-CO-PSO Matrix:

PO-CO-PSO Matrix

Course Qutcomes PO1 PO2 PO3 PO4 PO5 | PSO1 | PSO2
COla 3 2 1 2 2 3 2
COlb 3 3 2 2 1 3 3
CO2 3 3 2 3 2 2 3
CO3 2 3 2 3 2 2 2
CO4 3 2 1 - - 3 2
Course Mapping:
Local Regional National Global
N N Y Y
Professional Gender Human Values Environment &
Ethics Sustainability
Y N Y Y
Employability | Entrepreneurship Skill
Development
Y Y Y

Course Pedagogy:

Lecture, Case study, hands-on analysis

Course Content:




Unit -1

Indian Contract Act, 1872 (Samjhauta Nyayashastra): Contract, types of
contracts, agreement—offer and acceptance, essential features of a valid contract,
termination of contracts, consequences of breach of contract.

Activity — Contract Drafting: Such as leasing agreement, partnership agreement,
or NDA (Non-Disclosure Agreement). This will help students understand legal
language and contracts.

Unit 2

Indian Contract Act, 1872 (Specific Laws): Contract of indemnity,
contract of guarantee, contract of bailment, contract of pledge, contract of
agency.

Activity — Mock Trial or Moot Court Competition: Organize or participate in a
moot trial or mock court where students focus on business law matters. This
may involve role-playing as lawyers, judges, or witnesses in simulated legal
proceedings.

Unit 3

Negotiable Instruments Act, 1881: General introduction and
negotiable instruments. Amendment Act, 2002. Indian Partnership Act,
1932.

Activity — Field Visits: Visit law firms or corporate legal departments.

Unit 4

Consumer Protection Act, 1986 and 2018. Foreign Exchange Management Act,
2000 (FEMA).

Activity — Case Study Competition: Host or participate in a case study
competition where students analyze and present solutions to real-world business

law challenges.

Unit 5

Competition Act, 2002: Introduction, concept, objectives, major provisions.
Competition Commission of India — composition, powers, and functions.

Activity — Debate / Lecture / Discussion: On commercial law issues.

Course Evaluation Criteria:

Instruments Marks
Mid Term Examination 15
Assignment 1 3
Assignment 2 3
Assignment 3 3
Class Participation (Skill Development) 6
Total Marks- Internal Examination 30

Suggested Readings:

1. Kapoor, N.D. "Elements of Mercantile Law"
2. Singh, Avtar. "Business Law"

3. Kuchhal, M.C. "Business Law"

4. Gulshan, S.S. "Business Law"



B.Com : Semester 11

Session 2025-2029

Class B.Com

Semester Second

Title of the Paper Business Organisation and Communication
Category Minor

Compulsory/ Optional Compulsory

Paper Code B.Com-203

Maximum Marks 100

Internal/ External 30/70

Course Outcomes:

Students will be able to acquire a wide vocabulary and understanding of basic
COla g : X e
functional grammar and knowledge for reading, writing and spoken language.
Students will be able to develop creative and critical writing skills along with
CO1b ; : L .
developing an interest and appreciation of literary texts.
co2 To enable the learners to communicate effectively and appropriately in real
life situations by enhancing reading, writing and listening skills.
CO3 Students will be able to demonstrate the use of basic and advanced
technological skills and to produce clear and concise business documents.
Students will be able to summarize and synthesize information into a coherent
CO4 text and develop language competence, presentation and public speaking
skills.
PO-CO-PSO Matrix
Course Outcomes PO1 PO2 PO3 PO4 PO5 | PSO1 | PSO2
COla 3 3 2 2 2 1 2
CO1b 2 3 2 3 2 1 3
CO2 3 2 2 2 2 2 2
CO3 3 Y. 2 3 1 3 2
CO4 3 2 | 2 - 3 2
Course Mapping:
Local Regional National Global
Y Y Y Y
Professional Gender Human Values | Environment &Sustainability |
Ethics
Y Y Y Y
Employability | Entrepreneurship Skill
Development

Y Y Y




UNIT —1 | Business Organization: Definition, Concept, Characteristics, Objectives,
Significance, Components, Functions. Business ethics, Social responsibilities of
Business, Promotions of Business: Meaning, Functions, Stages of Promotion.
Forms of Business Organization: Detailed Study of Sole Proprietorship
and Partnership.

UNIT —11 | Company Organisation: Meaning, Definition, Formation of Private and Public
Company, Merits and Demerits, Types of Companies, Cooperative Organisation-
Need, Meaning, Significance and its Merits- Demerits. Public Enterprises-
Concept, Meaning, Characteristic, Objectives and Significance.
Multi National Corporations.(MNC'S) - An Introduction In India.

UNIT —III | Communication- Introduction, Definition, Nature, Objects, Importance of
Communication to Manager, Elements of Communication, Feedback, Dimension
and Directions of Communication, Means of communication -
Verbal Communication, SWOT Analysis.

UNIT —~IV | Non-Verbal communication - Body Language, Paralanguage, Sign Language,
visual and Audio Communication, Channel of communication, Barriers in
Communications.

Written Business Communication - Concept, Advantages, Disadvantages,
Importance. Need and kinds of business Letters, Essentials of an

Effective Business Letter.

UNIT -V | Modern Forms of Communication- Fax, E-mail, Video
conferencing, International Communication for Global Business, Group
Communication Network.

Course Evaluation Criteria:

Instruments Marks

Mid Term Examination 15

Assignment 1 3

Assignment 2 3

Assignment 3 3

Class Participation (Skill Development) 6
Total Marks- Internal Examination 30

Suggested Readings

1. Chhabra, T. N. — Business Organisation and Management, Sun India Publications.
Sherlekar, S. A. & Sherlekar, V. S. — Modern Business Organisation and

Management, Himalaya Publishing House.
3. Singh, B. P. & Chhabra, T. N. — Business Organisation and Management, Kitab

Mahal.
4. Raman, Meenakshi & Singh, Prakash — Business Communication, Oxford

University Press.
5. Bovee, Courtland L., Thill, John V., & Chaturvedl, Mukesh — Business /

Communication T oday, Pearson Educatlon :
/ &} %,/



B.Com : Semester 11
Session 2025-2029
Class B.Com
Semester Second
Title of the Paper English
Category AEC
Compulsory/ Optional Compulsory
Paper Code B.Com-204
Maximum Marks 100
Internal/ External 0/100

Course Outcomes:

Students will be able to acquire a wide vocabulary and understanding of basic
COla

functional grammar and knowledge for reading, writing and spoken language.

Students will be able to develop creative and critical writing skills along with
COlb ; - o :

developing an interest and appreciation of literary texts.

To enable the learners to communicate effectively and appropriately in real
CcO2 P egpr . . :q N 1

life situations by enhancing reading, writing and listening skills.
CO3 Students will be able to demonstrate the use of basic and advanced

technological skills and to produce clear and concise business documents.

Students will be able to summarize and synthesize information into a coherent
CO4 text and develop language competence, presentation and public speaking

skills.

PO-CO-PSO Matrix

Course Outcomes PO1 PO2 PO3 | PO4 PO5 | PSO1| PSO2
COla 3 3 2 r. 2 1 2
COlb 2 3 2 3 2 1 3
CO2 3 2 2 = 2 2 2
CO3 3 P 2 3 1 3 2
CO4 3 2 1 2 - - 2
Course Mapping:
Local Regional National Global
Y Y Y Y
Professional Gender Human Values | Environment &Sustainability
Ethics ‘
Y Y Y Y
Employability | Entrepreneurship Skill
Development
Y Y Y

Course Pedagogy Lecture, PPT’s , Mock Intervzews, Extempore, JAM etc.
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Unit -1

Unit I — Understanding Indian Culture

. Rabindranath Tagore — “Where the mind is without fear”
Swami Vivekananda — “Chicago Speech (1893)”

R. K. Narayan — “Astrologer’s Day”

Introduction to Sundarkand of Valmiki’s Ramayana

A. L. Basham — “The Wonder That Was India” (an excerpt)

R

Keywords: Heritage, Diversity, Pluralism, Values, Patriotism, Spirituality,
Humanism, Social Harmony, Tradition, Modernity.

Activity:

o Group discussion on themes like “fearless thinking & nationalism”
(Tagore), “religious harmony & tolerance” (Vivekananda), “social
observations” (R. K. Narayan).

o Creative expression — Poster or collage on “What Indian culture means to

2

me.
Unit2 | Unit IT - Reading Skills
1. Reading Techniques: Skimmihg, Scanning
2. Identifying the Main Idea and Theme
3. Making Inferences and Drawing Conclusions
4. Analysing unseen passages on Indian history, society, and art
Keywords: Inference, Main Idea, Theme, Tone, Purpose, Context Clues,
Summary, Paraphrasing, Critical Reading.
Activity:
o Worksheets with unseen passages followed by questions on
comprehension, vocabulary, and inference.
o Summarizing articles from newspapers or magazines on cultural or social
issues in India.
Unit 3 Unit III — Basic Language Skills

Grammar:

1. Parts of Speech

2. Articles

3. Subject—Verb Agreement

4. Tenses and their application

Vocabulary:

1. Synonyms, Antonyms, Homonyms, and Homophones
2. One-word Substitutes




3. Word Formation: Suffixes and Prefixes

Keywords: Tense, Agreement, Clause, Phrase, Synonym, Antonym, Prefix,
Suffix.

Activity:

o Grammar exercises (fill-in-the-blanks, error correction, sentence
transformation).
e Vocabulary-building games and quizzes.

Unit4 | Unit IV — Writing Skills
1. The Writing Process: Pre-writing, Drafting, Revising, and Editing
2. Paragraph Writing: Structure, Topic Sentence, and Coherence
3. Letter Writing: Formal and Informal
Keywords: Cohesion, Coherence, Topic Sentence, Drafting, Revising, Editing.
Activity:
e Paragraph writing on topics such as “My Favourite Indian Festival” or
“The Importance of Technology in Modern India.”
o Letter and application writing exercises.
o [Essay writing on contemporary relevance issues.
e Resume and Cover Letter Writing
e Press Release and Advertisement Writing
o Short Essays on Commerce and Economic Topics
Unit 5 Unit V — Situational Conversation

1. Meeting/Greeting — Introducing Self, Introducing people to one another
2. Apologies/Responses

3. Enquiring about a Course / Requesting Information

4. Agreeing/Disagreeing (with a proposal)

Keywords: Register, Tone, Style, Audience, Purpose, Context, Etiquette,
Persuasion.

Activity:

+ Introducing and greeting (e.g., formal business meeting, college
orientation, conference with a guest speaker, informal club gathering).

o Debate — Agreeing and disagreeing with proposals such as “The college
should make attendance optional for lectures.”

Course Evaluation Criteria:




Instruments Marks
Mid Term Examination 15
Assignment 1 3
Assignment 2 3
Assignment 3 3
Class Participation (Skill Development) 6
Total Marks- Internal Examination 30

Suggested Readings:

1. Jain N, Mukherji S, (2012) Effective business communication. New Delhi: Sultan

Chand & Sons.

2. Lesikar, R. V. (2008). Business Communication. New Delhi: Tata McGraw Hill.

3. Matthukutty M. Monippally, (2013) Business Communication: From Principles To
Practice

4. Vermas$. (2014) Business Communication: Essential Strategies for 21st century. New
Delhi: Vikas Pulishing House

5. Chaturvedi P) Business Communication: Concepts, Cases, and Applications. Dorling

Kindersley




B.Com : Semester II

Session 2025-2029
Class B.Com
Semester Second
Title of the Paper Understanding India
Category VC
Compulsory/ Optional Compulsory
Paper Code ; B.Com-205
Maximum Marks 100

| Internal/External _.1.0/100

Course Outcomes:
COla Explain the historical, cultural, and civilizational foundations of India and
their relevance in contemporary society.
Analyze India’s social structure, including diversity in religion, language
caste, and ethnicity, and its impact on national integration
Understand the political and constitutional framework of India, including
democratic values, governance, and citizenship
Evaluate India’s economic development, challenges, and opportunities in the
context of globalization and sustainability.
Develop an informed perspective on India’s role in the global arena, including
CO4 its foreign policy, cultural influence, and soft power.

COlb

CO2

CO3

PO-CO-PSO Matrix

Course Outcomes PO1 PO2 PO3 PO4 POS | PSO1| PSO2

COla
COlb
CO2
CO3
CO4
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Course Mapping:
Local Regional National Global

Y Y Y N

Professional Gender Human Values | Environment &Sustainability
Ethics '
Y Y Y N

Employability | Entrepreneurship Skill
Development

Y Y Y

Course Pedagogy: Lecture, PPT’s , Mock Interviews, Extempore, JAM etc.

Course Evaluation Criteria:
[w )\JN
(o /q/



B.Com : Semester II

Session 2025-2029

Class B.Com

Semester Second

Title of the Paper Understanding India
Category VC

Compulsory/ Optional Compulsory

Paper Code B.Com-205
Maximum Marks 100

| Internal/ External 1 0/100

Course Qutcomes:

COla Explain the historical, cultural, and civilizational foundations of India and
their relevance in contemporary society.

Analyze India’s social structure, including diversity in religion, language
caste, and ethnicity, and its impact on national integration

Understand the political and constitutional framework of India, including
democratic values, governance, and citizenship

Evaluate India’s economic development, challenges, and opportunities in the
context of globalization and sustainability.

Develop an informed perspective on India’s role in the global arena, including
CO4 its foreign policy, cultural influence, and soft power.

COlb

coO2

CO3

PO-CO-PSO Matrix

Course Outcomes PO1 PO2 PO3 PO4 PO5 | PSO1 | PSO2

COla
CO1b
CO2
CcOo3
CO4
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Course Mapping:
Local Regional National Global

Y Y Y N

Professional Gender Human Values | Environment &Sustainability
Ethics '
Y Y Y N

Employability | Entrepreneurship Skill
Development

Y Y Y

Course Pedagogy: Lecture, PPT’s , Mock Interviews, Extempore, JAM etc.

Course Evaluation Criteria:
L Qoo™ N Se
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B.Com: Semester II

Session 2025-2029

Class B.Com

Semester Second

Title of the Paper Accounting & Tally
Category Non-Credit
Compulsory/ Optional Compulsory

Paper Code B.Com-206

Course Objective:

The objective of this course is to help students to acquire conceptual and working
knowledge ofthe well-known accounting software i.e. Tally ERP.9

Course OQutcomes: On completion of the course students will be able to:CO1(a): To
understand Fundamentals of basic accounting

CO1 (b) : To Develop the knowledge oftally’s features.

CO2: To develop the understanding of stocks groups and managing inventory of an
organization.

CO3: Apply GST & TDS rules practices in real business.

CO4:To Create and analyse the different MIS Reports for managerial decision makings.

PO-CO-PSO Matrix
Course Outcomes PO1 PO2 PO3 PO4 POS | PSO1 | PSO2
COla 3 3 2 2 2 1 2
COl1b 2 3 2 3 2 1 3
CcOo2 3 2 2 2 2 2 2
CO3 3 2 2 3 1 3 2
CO4 3 2 1 2 - 3 2
Unit -1 Financial Accounting — Concept of Double Entry System, Basic accounting principles

and concepts, Preparation of Journals, Preparation of Ledgers and Trial Balance,
financial statement preparation. Advanced Accounting Features (Cost centers and cost
categories, Inventory management, Inventory information: Determination of stock
groups, Stock items and stock units, Stock Groups, Stock Categories, Stock Item,
Reorder Levels, Item Classification, Bank Reconciliation Statement).

Unit 2 Tally ERP 9 — Introduction of Tally ERP 9, Advance Features of Tally, Installation and
configuration, Gateway of Tally, Migration Tally, ERP 9 Data to Tally Prime,
Introduction of F11 and F12, Configurations and Setting up Account Heads, Security
Controls and User Management, Tally Audit and Compliance, Multi-Currency
Transactions, Multi-Location Inventory Creating; altering, and shutting a company

Unit 3 Voucher Entries — Basic voucher types, Back Up & Restore, Budgets & Controls, GST
Reports, TDS Reports, Back-up and Restore of Existing Companies. Payroll Accounting,
Purchase Cycle (Purchase Order, Receipt Note, Purchase Invoice with Valued
Transactions and GST Calculation for Intrastate & Interstate Transactions).




Unit 4 Voucher Entries - Sales Cycle (Sales Order, Delivery Note, Sales Invoice (with Zero
Valued Transactions & Different Types of Billing), Order Rejections & Order Returns,
Production Formula & Manufacturing Journal).

Unit 5 Practical Training:

e Creation of Company
e Create a group, Display & Alter in a Company
e Prepare Final accounts of a company in Tally ERP 9

o Prepare Final accounts of a company in Tally ERP 9 with Inventory
o Preparation of payroll

Course Evaluation Criteria: Non-Credit

Suggested Reading:
1. Tally ACE, by Tally Education Pvt. Ltd.
2 GST using Tally.ERP9, by Tally Education Pvt. Ltd.
3, Application of GST using Tally.ERP9 (Online Guide), by Genuine Education

(available on www.tallysikho.com)
Accountancy Simplified: Core Accounting Concepts & Practices, by Tally
Education Pvt. Ltd.




